‘, Bundled Subscription Offering - Music Products =

Interactive streaming or limited download subscription service bundled with another music product (such as locker services,
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permanent downloads, or ringtones)
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Royalty Year: 2018 2019 2020 2021 2022 Determining subscriber-based royalty floor: Family Plans = 1.5 subscribers/month; Student Plans = 0.5 subscribers/month.
Percent of Revenue 2% 12:5% e & © L% Determining number of plays: If sound recording play time is over 5 minutes, adjust the number of plays by adding .2 plays for each
Percent of TCC 22.0% 231% 24.1% 25.2% 26.2% additional minute or fraction thereof (i.e., 5:01 - 6 mins = 1.2 plays).
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